
Prospect Experience Map
P

ro
sp

ec
t 

N
ee

d
C

on
te

nt
R

eq
ui

re
m

en
ts

S
uc

ce
ss

M
et

ri
cs

Assess the needs of your 
prospects throughout 

the buying journey and 
consider what questions 

they will encounter.

What channels and media 
will be the most effective 
in serving your prospect 
and in answering their 

needs? 

How will you measure 
your marketing efforts 

and impact at the different 
stages of your prospects’ 

journeys?

Interest Learn Evaluate Propose Buy


